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Agenda

GDS-Index: coming soon!

Guests

• BeCause

• Murmuration



Housekeeping

• The session is recorded: you will 
receive the webinar recording via 
email

• Use the chat box. Share insights, 
ask questions!

• Raise your (virtual) hand to speak

• Feel free to use reactions on Zoom 



GDS-Index 2025

Coming soon…



2025 GDS-Index Assessment Timeline

Launch 2025 
GDS-Index 

Criteria

Destination 
Submission

Omni opens: 
17 Mar

GDS 
Assessment

Round 1

19 May

Destination 
Update

16 Jun

GDS 
Assessment

Round 2

30 Jun

GDS 
Quality 

Assurance

18 Jul

Destination 
Survey

18 Aug15 Jul

Innovation 
Award 

Applications

22 Aug

GDS Data 
Analysis

GDS-Movement

Destinations

16 May

13 Jun

27 Jun

11 Aug

21 Jul 8 Aug

TBD

GDS-Awards



BeCause

The sustainability 
data hub

Simon Kløvgaard & Asam Nawaz 
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Feed your sustainability strategy 
with validated data from your 
supply chain!

Certification data on Data from
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What to take with you today?



Achieving the impossible with sustainability
insights in a Sea of Data Chaos

The Challenge faced

Visit England had no way of gaining an overview of the sustainability status of the hospitality landscape at their 
destination. Investing a lot of time, money and effort into managing +70 contact streams to each individual eco 
certification and map that data manually with a list of all properties, was the only way forward.

The Solution

BeCause has, with Visit England as the pilot partner, managed to structure and aggregate our full data set, and deliver 
that in an easily accessible way to destinations. By leveraging the power of real-time data and insights, you can 
visualise where you stand today and imagine where you can go, creating a clear roadmap for a more sustainable 
future.

o A trustworthy foundation for building a targeted sustainability strategy

o Boosted credibility

o Informed decision making

o A way to address greenwashing claims with authority





Murmuration

Location Intelligence 
for optimal decisions

Tarek Habib
CEO and Co-Founder

Murmuration





MURMURATION

MURMURATION PROVIDES DIGITAL SOLUTIONS FOR ALL TOURISM STAKEHOLDERS

Our references 
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Founded in March 2019

Based in Toulouse, France

20 employees

An engineering team of 
15 people

MURMURATION







ATTRACTIVITY OF THE DESTINATION

ESTADO Y RECOMENDACIONES

Eco-mobility Weather comfort Accessibility

3.9/5 4,3/5 3.2/5

IMPACT ON/F TOURISM

AIR POLLUTION AND FLOWS

32 days above the recommended threshold
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Tourism flows





RESILIENCE OF TOURISM ACTIVITIES

ACTIVITIES IN THE AREA

Diving Nature & adventure Gastronomy

7,8/10 6.2/109,7/10





EFFECTS OF CLIMATE CHANGE

SEA LEVEL RISE





CARRYING CAPACITY

NUMBER OF VISITORS





Vegetation health

Endangered 
species

Our indicators are based on satellite Earth observation data, providing global coverage across various temporal scales: past, present, 
and future.

FOCUS ON INDICATORS

Environmental Indicators Attractivity indicators

Eco-mobility Bathing 
comfort

Health

Accessibility
Abundance 

of water
Biodiversity 

and 
landscapes

Weather comfort

Forest cover

Vegetation 
classification

Protected areas

Land use

Soil 
artificialisation

Urban heat

Water 
quality

Biodiversity Land

Water cover

Water

Air quality

Air

13MURMURATION

Climate Indicators

Sea level rise 
projections

Weather conditions

Snowfall 
projections

Climate 
projections

Climate history



FOCUS ON – Environmental Monitoring

14MURMURATION



FOCUS ON – Climate Simulator

15MURMURATION



FOCUS ON – Attractivity

16MURMURATION



FOCUS ON – Augmenting reporting with data

17MURMURATION



FOCUS ON – Carrying Capacity

18MURMURATION



FOCUS ON – Link to the travellers

19MURMURATION



Tarek.habib@murmuration-sas.com

murmuration-sas.com

@Murmuration SAS

MURMURATION – SAS
15 Rue Victor Hugo 31150 Bruguière
N° de SIRET : 84893497200029
N° de TVA : FR88848934972 - Toulouse

https://murmuration-sas.com/es/
https://www.linkedin.com/company/murmuration-sas/


What’s next?



Your Partners in Data-Driven Destination Regeneration

GDS-Index: Enhancing Sustainability Evidence

• Murmuration - supports select Environmental criteria (e.g. air 
quality, renewable energy, green blue areas).

• BeCause - strengthens Supplier & Destination Management data 
for supplier certification 

Beyond the Index: Tailored Data Solutions for DMOs

• Strategic guidance to help destinations leverage data effectively.

• Custom analytics & reporting to drive meaningful sustainability 
actions.

• Policy & implementation support to turn insights into real-world 
impact.

GDS-Movement, your first point of contact – we connect you with the 
right data solutions and expert partners.



Designed to build the expertise of 
mid-to senior-level NTO and DMO professionals 

in crafting and implementing destination 
sustainability, stewardship strategies and integrating 

regenerative practices.

GDS-ICCA-CityDNA

Start: 06 March 2025 

www.gds.earth/academy



100 destinationsYou?

Email: info@gds.earth

Web: www.gds.earth

LinkedIn: bit.ly/GDSM_LinkedIn

YouTube: @GDS-Movement

THANK YOU!
Join a dynamic
 community of 
changemakers

https://www.canva.com/link?target=https://bit.ly/GDSM_LinkedIn&design=DAFCdy9nzVE&accessRole=owner&linkSource=comment
https://www.youtube.com/@GDS-Movement
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